








e 2010 Editorial Calendar

January February Childrens’ Dental  March

Health Month April . show May -+ Graduates’ Guide to June ADHA show

Products in Practice Issue

« Ergonomics * Instrumentation * Infection Control » Pharmacology » Toothbrush Guide « Infection Control
» Xerostomia * Sealants * Caries * Ultrasonics » Diagnostics * Polishing

« Anesthesia » Radiography  Polishing » Hypersensitivity  Fluoride » Hypersensitivity
« Infection Control » Remineralization * Esthetic Dentistry » Ergonomics * Instrumentation * Floss Guide

« Ultrasonics * Oral Pathology  Perio * Mouthrinse Guide  Esthetic Dentistry « Antimicrobials

« Oral Systemic Health  Pediatrics  Oral Systemic Health  Oral Pathology  Pediatrics  Oral Pathology

Value Add Product Profiles for Issue Advertisers

General Home Care
Products—Toothpaste,
Toothbrushes, Xylitol,
Chewing Gum, Mouthrinses,
Irrigation

Professional Products—
Hand Instruments, Ultrasonics,
Ergonomics, Anesthesia,
Radiography

Adjunctive Care Products—
Antimicrobials, Anesthesia,
Mouthrinse, Oral Pathology
Screening, Infection Control

Additional Value Add » Advertiser Online Survey Additional Value Add

» Convention Connections Ad « Convention Connections Ad ¢ Online Product Spotlight
for Yankee Dental for Chicago Mid-Winter « Senior Student Distribution

« California Dental Hygienists’ Additional Value Add

Association Meeting Bonus « Online Product Spotlight
Distribution

* American Dental Hygienists’
Association Meeting Bonus
Distribution

« Senior Student Distribution « Senior Student Distribution » Convention Connections Ad * ADHA Attendee Sampling
for CDA Program
* Senior Student Distribution » Convention Connections Ad
for ADHA
Close: Dec 10 Close: Jan 8 Close: Feb 10 Close: March 10 Close: April 9 Close: May 10
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Materials: Dec 17
Value Add: Dec 4

Materials: Jan 15
Value Add: Jan 5

Materials: Feb 17
Value Add: Feb 5

Materials: March 17
Value Add: March 5

Materials: April 16
Value Add: April 6

Materials: May 17
Value Add: May 4

Dimensions Goes Live with Expo in 2010

New in 2010, Dimensions of Dental Hygiene will be taking its mission of reconnecting practicing dental

hygienists with the nation’s leading educators and researchers live and in person with Dimensions’ EXPO.
This special 1-day event featuring hands-on and general lecture sessions will enable attendees to

earn seven CE units.

Maximum Exposure for EXPO Sponsors

« Special trade show area where sponsors can meet and interact with EXPO attendees

 Show floor area open during meals, at breaks, and before and after the sessions

» Booths and other special sponsorship opportunities, including table clinics and white paper sessions
* EXPO sponsors wil be included in all pre-meeting print and online promotion

Contact your account executive for complete EXPO details.



July

» Anesthesia

* Fluoride

« Ultrasonics

« Sealants

* Caries

 Oral Systemic Health

Annual .
Purchasing Guide

August

A comprehensive guide to
the product manufacturers,
distributors, and service
providers that serve the
dental hygiene market.

September

National Dental
October Hygiene Month

« Digital Dental Product Guide - Toothpaste Guide

* Instrumentation

* Ergonomics

« Interdental Cleaning
 Oral Pathology

* Infection Control

* Perio

» Remineralization
 Oral Systemic Health
* Anesthesia

« Ultrasonics

November

* Mouthrinses

» Ergonomics

» Xerostomia
 Instrumentation
* Esthetic Dentistry
» Oral Pathology

Annual
December Product Guide
Annual Product Guide
« Six Dental Hygienists Profile
» Guest Editorial
The Go-To Source for product
information. Description and
image of products.

Value Add for Issue Advertisers

Practice Management
Products—

Digital Records, Patient
Financing, Malpractice
Insurance, Software,
Computer Systems, Financial
Products

In-office Patient Care
Products—

Fluoride, Whitening,
Polishing, Sealants,
Xerostomia, Calcium
Phosphate, Hypersensitivity

Pediatric Products—
Fluorides, Sealants,
Toothbrushes, Toothpaste,
Floss, Toys

Additional Value Add
» Educator Literature Mailing
* Online Product Spotlight

« Bonus Distribution at
ADHA and CDHA 2010

* Enhanced Listings in Print
and Online Guide

* Free Logo Stopper Ads
» Online Product Spotlight

Additional Value Add
» Online Product Spotlight
« Senior Student Distribution

Additional Value Add

» Advertiser Online Survey

» Convention Connections Ad
for ADA

* Junior/Senior Student
Distribution

Additional Value Add
» Convention Connections Ad
for Greater New York

« Senior Student Distribution

» Press Release Coverage

» Educator Sampling
Program

» Online Product Spotlight

Close: June 10
Materials: June 17
Value Add: June 4

Lorene G. Kent
Publisher

Close: July 9
Materials: July 16
Value Add: July 6

Close: Aug 10
Materials: Aug 17
Value Add: Aug 6

Close: Sept 10
Materials: Sept 17
Value Add: Sept 6

Close: Oct 8
Materials: Oct 15
Value Add: Oct 5

Close: Nov 10
Materials: Nov 17
Value Add: Nov 5

15

WESTERN U.S.
Mark 0. Davis

EASTERN U.S./CANADA

John E. Buckley

MIDWEST U.S.

Thomas G. Schoen

Belmont Publications, Inc.

3621 Harbor Blvd. Ste. 265
Santa Ana, CA 92704
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National Director of Sales
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Santa Ana, CA 92704
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mdavis@belmontpublications.com

Account Executive
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Direct Dial: (508) 460-6938
Mobile: (774) 249-9973
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Fax: (714) 825-1230

tschoen@belmontpublications.com
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2010 Rate Card

2010 B/W Display Rates

SPREAD ....1PAGE ... .3 PAGE ..."/2PAGE ..."/s PAGE .."/s PAGE

1X $14,955 ....$7,480 ... .$6,015 ... .$4,580 ... .$4,165 .. .$3,180
3X $14,820 ....$7,410 ... .$5,955 ....$4,530 ....$4,125 .. .$3,150
6X $14,530 ....$7,265 ... .$5,835 ....$4,440 ... .$4,040 .. .$3,080
9X $14,370 ....$7,185 ... .$5,770 ....$4,390 ....$4,005 .. .$3,050
12X $14,050 ....$7,025 ... .$5,650 ....$4,305....$3,915 .. .$2,985
18X $13,655 ....$6,830 ... .$5,475 ....$4,160 ....$3,790 ...$2,885
24X $13,335 ....$6,665 ....$5345 ... .$4,070 ... .$3,715 .. .$2,830

2010 Color Rates

Standard Colors: $1,250 per spread/$625 per page/$415 fraction
Matched Inks: $745 per color, spread, page, or fraction

4-color Process: $3,480 per spread/$1,740 per page, $1,440 per fraction
Metallic Colors: $965 per spread, page, or fraction

Preferred Positions

Inside front cover: earned black and white rate plus 33%
Inside back cover: earned black and white rate plus 15%
Back cover: earned black and white rate plus 50%
Center spread: earned black and white rate plus 20%
Other premium positions: earned B/W + 15%

2010 Showcase Ads

FREQUENCY s s 38 2

1X $1,045 ...... $2,090 ...... $3,135....... $4,180
3X $960 ........ $1,920 ...... $2,880 ....... $3,840
6X $915........ $1,830 ...... $2,745 ....... $3,660
9X $875 .. ...... $1,750 ...... $2,625....... $3,500
12X $820........ $1,640 ...... $2,460 ....... $3,280

Showcase ad rates include 4-color

August and December Guide Issues
DISPLAY ADVERTISERS ~ NON DISPLAY ADVERTISERS

SAMPLING ACTION CARD .. ....... $2,935 ........... $4,035
Website Rates

1-MONTH 3-MONTH 6-MONTH 12-MONTH
AD UNIT RATE PER UNIT  RATE PER UNIT RATE PER UNIT  RATE PER UNIT
LEADER BOARD & ANCHORAD ~ $2,650 $2,470 $2,350 $2,235
ROTATING SQUARE $1,235 $1,060 $945 $825
RIGHT TOP SKYSCRAPER  $2,060 $1,885 $1,765 1,650
RIGHT BOTTOM SKYSCRAPER  $2,060 $1,885 $1,765 $1,650

Contact your account executive for details and pricing on key word search, product
videos, and myhygienespace ad opportunities.
DYNAMIC ONLINE RATES (GROSS)

AUDIO CONNECT ..ot e e et $2,825
HYGIENE CONNECTION E-STORYADS . ..., $1,835
EDUCATIONAL PRODUCT PROFILE . ... ... ... .0 cviininnnnnnn $405/M
EDUCATOR CLINICALBRIEF . ...t ee e eneens $1,600
List Rental

PRINTLISTRENTAL ............... $135/M plus $10/M per sort
EMAILLISTRENTAL ............... $325/M

Commission
Agency commission is 15% of gross billings on space, color, cover, and preferred
position charges, but withdrawn on accounts overdue.

General

Advertisers and advertising agencies assume liability for all content of advertisements
printed, including text, data, graphics, illustrations, and photographs, as well as all
claims against the publisher arising therefrom. Advertisers and agencies agree to in-
demnify and pay for the defense and save the publisher harmless from any claims, in-
cluding suits for libel, violation of right of privacy/publicity, copyright infringement,
trademark infringement, liability for use of trade secret material, and claims based on
contents or subject matter of such advertisements. All advertisements are published on
the representation that the agency and/or advertiser are properly authorized to pub-
lish the entire contents and subject matter thereof. The publisher reserves the right to
reject any advertisement not in keeping with publisher’s standards. Regulations gov-
erning acceptance of advertising are the same as those shown in Standard Rate and
Data Service Business Publication Edition Contract and Copy Regulations. Advertise-
ments that simulate editorials must carry the word “Advertisement” in 8 point type. No
conditions other than those stated in this media kit will be binding on the publisher
unless specifically agreed to in writing by the publisher. Publisher will not be bound by
conditions appearing on insertions that conflict with provisions herein including pay-
ment disclaimer clauses from advertising agencies. Rates are based on the total num-
ber of insertions or issues used within a 12 month period. Each page of a spread or each
fractional page will be counted as one insertion toward the earned frequency rate. Re-
bate is given if a lower rate is earned during the contract period; short rate is applied if
frequency falls short of anticipated level. Individual insertions may not be cancelled
after closing date. Invoices are rendered monthly at the date of publication of each
issue, net 30 days. Publisher is not liable for delays in delivery and/or nondelivery in the
event of an Act of God, action by any governmental or quasi-governmental entity, fire,
flood, insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or
material shortage, transportation interruption of any kind, work slow down, or any con-
dition beyond the control of publisher affecting production or delivery in any manner.

Print Production Requirements

Printing: web offset. Binding: saddle stitch. Live copy not intended for bleed should be
%" all sides from publication trim size. Only digital submissions can be accepted. Ads can
be manipulated to fit our specifications for an additional charge. There is no charge for
bleed. There is a charge for all production work, including typesetting. Contact publisher
for specifics. All production charges are noncommissionable.

Proofs must be supplied for all ad materials. Without a supplied proof, accuracy
cannot be guaranteed. No makegoods will be given on ads submitted without an
accompanying proof.

Preferred file format is press ready PDF or PDFX1A: all fonts must be embedded
and all colors must be CMYK: non-cmyk colors require additional plates at the color
rates listed above. All raster images must be high-resolution (300 ppi or higher;
jpeg compression, if used, must be at Highest Quality setting). Files with trans-
parency or drop shadows should be flattened by the client: flattening settings
should be at High Resolution (300 ppi or higher). Other acceptable formats are Pho-
toshop TIFF or JPEG (300 ppi, CMYK) and Adobe Illustrator (EPS or PDF format, all
colors as CMYK, images at 300 ppi, all transparency flattened at High Resolution,
and all fonts converted to outline). It is recommended that graphics files be pre-
flighted before submission to avoid send-backs. Please send on a CD with a proof.
We strongly discourage the transmission of advertisements via email. Contact Pro-
duction Manager for ftp information: kadamek@belmontpublications.com.

Contact the publisher for rates on special inserts and protocols.

Mechanical Requirements
2-page spread bleed: 17 %" x 11 %" Trim size: 17 /4" x 10 7"

Full page bleed: 9" x 11 %" Trim size: 8 %" x 10 7"
(keep live copy %" from bleed)
GENERAL AD SIZES WIDTH DEPTH
1 PAGE NO BLEED 73" 9%
%3 PAGE 5" 9 %"
2 PAGE ISLAND 5" 7"
2 PAGE HORIZONTAL 7 %" 43"
2 PAGE VERTICAL 3% 9"
5 PAGE VERTICAL 2" 9 %"
5 PAGE SQUARE 5" 47"
s PAGE 3" 4"
SHOWCASE AD SIZES WIDTH DEPTH
Ys PAGE SHOWCASE 3 2%
s PAGE SHOWCASE 3" 4"
Y2 PAGE SHOWCASE 75" 4%
ACTION CARD AD SIZES WIDTH DEPTH
TOTAL TRIM AREA: 8" 3%
Reply card: 57" 3%"
Tab: 3V 3%

Live area is %" within trim area. Bleed size is 9" x 3 74" (keep live copy /2" from
bleed. Do not include perf lines in artwork. “No Postage Necessary” reply cards
must include indicia and art work approved by the Post Office, at the exact cor-
rect size and dimensions of the reply card as described above. Prepaid reply
cards cannot be publication-set or re-sized by publication. Belmont Publications
is not responsible for mailings which the Post Office deems undeliverable due to
failure to follow correct postal guidelines.

Web Requirements
Dimensions are listed in pixels. The following file formats are accepted: Flash (SWF),
JPG, GIF, or HTML. Flash (SWF) files are not accepted for e-newsletters. Alternate
text for online material cannot exceed 50 characters.

Animated banners accepted as SWF or GIF. All images preferred at 300 ppi and
JPG format. E-Story and Convention Connection ads must be 75 words or less. Prod-
uct videos must be provided in a SWF format.

AD TYPE WIDTH HEIGHT
LEADERBOARD 728 90

ANCHOR AD 728 90
SKYSCRAPER 160 600 MAXIMUM
BOOM BOX 250 250

Send Materials to:
Belmont Publications, Inc.

Attn: Production Manager

3621 Harbor Blvd, Suite 265

Santa Ana, CA 92704

(714) 825-1234

THE JOURNAL OF PROFESSIONAL EXCELLENCE

Dimensions.

OF DENTAL HYGIENE



